Apollo Hospitality Group - a single source hospitality company
with skilled industry experts in design, purchasing, construction and
asset consulting.

We go “Beyond the Scope” with a proven track record of turnkey
renovation services which include customized design, complete franchise
compliance, and on-time, on-budget performance.

creator of:

inn- plement
511 S. Harbor Blvd. Bldg. A ck. click. deliver.

La Habra, CA 90631
ph.877.355.8283
fx.714.494.2310
www.apollohg.com

‘M




Four Points by Sheraton
Culver City, CA
199 Rooms




Full Guest Room Renovation
Fitness Room

Common Areas

Meeting Space



Courtyard by Marriott
Atlanta/Vinings, Georgia
160 Rooms

4 Suites



Interior Design

Purchasing

Full Guest Room Renovation
Fitness Room

Common Area

Breakfast Bar

Exterior Pool Area

ADA Ramp at Entrance
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Courtyard by Marriott
Atlanta/Vinings, Georgia
160 Rooms

4 Suites



Interior Design

Purchasing

Full Guest Room Renovation
Fitness Room

Common Area
Breakfast Bar

Exterior Pool Area
ADA Ramp at Entrance
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Embassy Suites Hotel
Portland, Oregon

356 Suites

4 Penthouses



Interior Design

Purchasing

Full Guest Room Renovation

Atrium

Breakfast Bar

Restaurant/Bar

Lobby

15,000 sq ft Ballroom/Meeting Space



Embassy Suites Hotel
Seattle/Bellevue, Washington
240 Suites

2 Penthouses



Interior Design

Purchasing

Full Guest Room Renovation
Atrium

Breakfast Bar

Lobby

Bar and Restaurant

8,000 sq ft Banquet/Meeting Space

Hampoton Inn
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Courtyard by Marriott
Brand Conversion
Monrovia, California
152 Rooms




Hampton Inn

Interior Design

Purchasing

Full Guest Room Renovation
Atrium

Breakfast Bar

Lobby

Bar and Restaurant

5000 sq ft Meeting Space



Embassy Suites Hotel
Brea, California

252 Suites

7 Penthouses




Interior Design

Purchasing

Full Guest Room Renovation
Fitness Room
Atrium/Breakfast Bar

Business Center
Restaurant Kitchen
10,000 sq ft Ballroom/Meeting Space




Residence Inn

by Marriott
Atlanta/Midtown, GA
160 Multi-Units



~Hampoton Inn

Purchasing

Full Guest Room Renovation
Fitness Room

Common Areas

Lobby



Best Western
San Bernardino, CA
83 Rooms



Hampton Inn

. Hilton

~ay Inn Express
Inn Selec

) Marriot

e Full Guest Room Renovation
e Common Areas



Spyglass Inn ¢ Full Guest Room Renovation
Pismo Beach, CA ¢ Common Areas
82 Rooms
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The decision to build or renovate a hotel, or convert to a new
Brand, is a complex one. It begins with an expensive Architect
or Interior Designer, then quickly requires costly lead time for
CAD drawings, franchise compliance and product availability.

This time and energy inevitably leads to a loss of revenue.

We'd like to change that.




An innplement™ renovation or Brand conversion provides logistics that can
restore your ReV PAR performance a full 4-8 weeks sooner than a typical

renovation process...

_ This chart illustrates an
5125 INCrease in the overall
% R performance of a hotel with an efficient

return of rooms back into service during

$100

the 3rd month. A typical renovation

Y s of sende. schedule takes longer to restore your

$75 : @
: RevPAR o fui potential until the

RevPAR | ’ ’ | | [ | 6th month and postpones the ROI

Weeks 3| 12I 15| Zﬂl 24] Eﬁl of your capital improvement plan!

— nnplement’™ rendvation or CONVersion

* Based on the logistics performance of a construction schedule consistently achieved by Plantes Hotel Renovation.
* Based on a schedule for a 200-250 room property.




Average Renovatiow

4-6 Weeks: Interior design decisions begin in February
e 2-4 Weeks: Franchise approval of design
* 14-16 Weeks: Shipping time
* Renovation begins in July

o

o
oick. click. deliver.

Renovation with innplement™:

1 Week: Pick from 15 Guest Room Designs

e 1-3 Weeks: Space planning for an innplement™ fit N 0 DESIgn Fees’
e 8 Weeks: We deliver.
¢ Renovation begins in April! FranChlse Fl‘lendl)"

Learn More at www.innplement.com



Showroom Photos of innplement™ Designs

Oasis
Scheme #1

. 0 “Traditional, Yet Fresh”




e The inspiration for the Oasis design was based on
a traditional fresh look, incorporating splashes of
color and light-hearted elements. A palette of soft
neutrals with accent colors helps to tie the areas
together, giving the room a unique charm to the
overall ambience. The guestroom can be used
independently, or combined with the parlor design
for a suite brand, as already used in the Embassy
Suites Brand.

Call to Schedule a Visit to Our Showroom!
Toll Free 877.355.0524




Serenity
Scheme #1

“Classic & Modernistic”



e Unique and luxurious, the Serenity design has a
contemporary influence with an underlying classic feel.
The idea was to create a more residential feel rather than
a traditional or formal one, while maintaining a sense of
comfort and sophistication. This design has already been
well received by 4-star clientele or any hotel owner

looking to upgrade their ambience.

click. deliver.
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oick.

Learn More at www.innplement.com



Journey
Scheme #1

“Casual Sophistication”




e The design team created a colorful atmosphere

with a spirited feel for the Journey design. The bolster
recalls stripes in different colors and polka dots emerge
on the drapery matching the lighting fixture - adding
complex sophistication to the environment of the room.
The exuberant array of colors and patterns ultimately

presents a “summer vacation” feel.

Call to Schedule a Visit to Our Showroom!

/8



Voyage

Scheme #1

“Warm Environment”




* A warm earth tone palette was the starting point for
the Voyage design. To create a contrast, the lounge
chair complements the overall color scheme with an
accented pattern. The intention was to exude a homey
feel with old world warmth in a contemporary context.

Learn More at www.innplement.com



* The Horizon design has a modern flair with focus on

light, citrusy colors. The furniture was customized for
functionality, with great attention to detail and excellent
quality. This design has already been ‘innplemented” into
Courtyard by Marriott brand properties.
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Horizon

Scheme #1

“Focus on Light”




